Optimise performance &
with Smart Experiment
powered by Propensity
to Refer®

Built for today’s hyper-connected PR
world and powered by machine receive 15% off*
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Turn more customers

into brand fans

With Propensity to Refer® and
first-party referral data, you can:

) Optimise referral and lower CPA costs

Adjust your referral offer based on what you know
about high and low-propensity customers

[/ Make your marketing smarter

Use unique first-party referral data to enhance your
targeting strategy and turn more high-propensity
customers into brand advocates

v, Achieve more business goals

Drive low-propensity customers to take the next best
action, from signing up to your newsletter to buying again*

*To maximise performance, Enhance

mention/iny,

is Included within Smart Experiment.
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Add experiment

(® Standard

e a standard referral experimer

Add experiment

Standard @® Smart Experiment &P
reate a standard referral experiment dentify smart segments powered by

Propensity to Refer® and target them witl
different messages

Select a goal to drive the next best action for customers less likely to share:

(® Increase repeat revenue Increase marketing database
By offering customers a discount on next By encouraging customers to sign up to

your newsietter

Optimise referral or lower
acquisition costs

By running targeted AB testing and
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